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May numbers look low thou; you
check itout and let me know u think?
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Melvin Perkins 13/85/2019, 18:42:46

Based on the data shown here I think we should
aim for a mid-spring launch

That may be so but check out the sales figures in
summer months here
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Mvizlib Finance Report
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OPERATING COSTS E 333276 - 384551  -333276 51274
OPERATING EARNINGS. 2098704 2199975 2098704 101271

Designed to deliver unbeatable T E———
P&Ls and Balance Sheet reports. ‘ |

The Vizlib Finance Report is built to meet
the requirements of a modern finance
department. With the advanced formatting
and customisation functionalities, you can
make any financial report look amazing and
just the way your CFO wants it!

Enterprise on-premise version available
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9 Cansultation fee 1863255  18e8418 1717831 sagzs NN 145324
g Licenses 126334 76252 16835 seasz [ 49588
® Maintenance 450 589 408 292 398 124 42291 N 66 465
> Suppart 75633 52 748 58839 12886 | 16794
=~ ea u res Other Revenue 68714 76278 74722 7557 6088
OPERATING 2584526 2431980 2318450 152 546 266875
Direct Costs 384 551 333376 321712 51274 62 838
. . OPERATING COSTS 384 551 333276 321712 51274 62838
Completely secure set up with multiple levels of OPERATING EARNINGS 2199875 2898784 1996738 181271 2083237
reporting OPERATING EARNINGS & 851% 86.3% B6,1% -1,2% -1,8%
Staff Costs 953198 931875 -895 771 22173 57527
. . STAFF COSTS 953198 931625 895271 22173 57927
Add real-time comments to your data (Requires :
External Costs -131724 163136 -158885 31412 26 361
Comments Add-On) EXTERNAL COSTS -131724 163136 -158 885 3Lz 26361
Group costs -161 497 -187 993 -181 723 -53683 -5 773
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the same time
ERITDA % 36,9% 36,9% 36,3% 8,65 8,6%
Depriciations & amortization & 18961 11642 11844 681 83
Use an unlimited number of alternative dimensions EBIT 942595 884988 830615 57687 111980

Use a top dimension or groups of measures to organize
your columns. (Groups are easily set up in the exten-
sion so no need for complex expressions like in other
solutions.)

Export to Excel with full text formatting and correct
number formats Mini-Charts

Allow rows with completely different calculations like
percentages or add some extra key metrics inside your
report

Templates for P&Ls and Balance Sheets will cut days if Actual vs Budget Actual vs LY
not weeks from your project

54838 145324
Use of best practice (included as example) will make 50082 49 500

your solution easily maintainable
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Real Time Commentary Capability
Simply Click and Type

Comments
urrent comments Cell:
Q Hierarchy: Country: Sweder
3018758 Row: Support
A Actual Amount: 555 G658
88784 78% Date Name Comment T T
Period: 28178
OPERATING REVENUE 9786 300 7902880 19%
s © 2838217 1096313 e
e Y i I ety (T oy s New Comment:
OPERATING COSTS -2899217 -1996313 1%
OPERATING EARNINGS 6887 083 5908577 14%
e o
GROUP REVENUE [ @
Staff Costs L] 4345366 4818827
STAFFCOSTS 43452356 -4818027 -11%
External Cost L] -933 785 1112747 181 Add comment
EXTERNAL COSTS -933785 -1112747 -19%
External Costs L] B27 681 1845 14 17%

- - o - —

Take your financial reports to another level by adding
real-time comments associated with your data. No more
confusion or back-and-forth!

The setup is completely secure and
allows for multiple levels of reporting.
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Mvizlib Finance Report

Instantly Translate Excel Documents

to an interactive Qlik Sense Finance Report

RowNumber g RowType

Consultation fee

Consultation fee 3010-

| 4

1 Regular
3044,3060,306

2 Regular Subcontractor fee External Subcontractor fe 3051,3073,310
3 Regular Subcontractor fee, Group Interr Subcontractor &&191,3192
4 Regular Licenses Licenses 3075,3210,321
S Regular Licenses, Group Internal Licenses '3262,3451
6 Regular Maintenance Maintenance  3074,3211,324
7 Regular Support, External Support 3061,3076,322
0
8 Regular Commission, Group Internal ~ Other Revenue 3930-3932
9 Regular Group, Management Fees Other Revenue 3064-

10 Regular Group Allocation consultant rev Other Revenue 3508

11 Regular Accrual Other Revenue '3070

12 Regular Other Revenue Other Revenue 3300,3550-

13 RunningTotal OPERATING REVENUE OFPERATING REVENUE

14 Regular Subcontractor Costs, External Direct Costs 4110-

15 Regular Subcontractor Costs, Group Inte Direct Costs 4060,4062-

16 Regular Licenses Cost Direct Costs 4210-

17 Regular Licenses Cost, Group Internal  Direct Costs "a260

18 Regular Maintenance Cost Direct Costs 4230-

19 Regular Support Cost Subcontractor Ext Direct Costs '4115,4165

2819 vs Actual vs Actual %

Actual vs LY Budget X | Actual LY %

Budget | Actual LY | Actual vs budget

e im
e |
] 1
oth fue L+ . 1715 1
OPERATING REVENUE 80,821 35,588 (24.851) .
Direct Costa [+] 4,158) (8,242) {2 1e:4 N
OPERATING COSTS {4,158) (8,242} {22.841) 4,884 -
OPERATING EARNINGS 41,813 72,579 13,5487 se7ee) [
QOPERAT NINGS 916 |
Sta @ (16857 {1 1 (3v222) CRCE |
STAFF COSTS (16857)  (12.241)  (37.222) (4716) [
External e (257 13 (5.117) 22 1
EXTERNAL COSTS (397) (4.629) (5.117) l
Group costs & (158674 e (156749 |
TOTAL COSTS (33.028)  (18.870) iaeass) [

8,785

55 | (94)
(4s.270) | 5 23+
55 | 2

|
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Mvizlib Finance Report

Common Business Use Cases

of Vizlib Finance Report

1

Building dynamic and visual reports for
your Finance department includes (but is
not limited to) P&Ls and Balance Sheets.

Providing the desired visual layout for
reports will gain acceptance for Qlik Sense
in the Finance Department and, at the
same time, encourage data exploration.

2

The Finance Report provides a way for
the finance department to maintain and
update many properties themselves.

Using the provided templates will get you
started much quicker than would otherwise
be possible. The main point of templates
and a standardized script, however, is the
maintainability. Many solutions exist where
developers and IT struggling with the
maintenance of complex finance solutions.

For example this is true forwhen the
structure of the P&L change due to new
accounts being added.

3

The Finance Report can also be used
for KPI-reports which are not
necessarily financial.

Key metrics like number of employees
can be added on a row of the report and
dimensions added for drill-down and
comparisons between departments,
countries, business units etc.



Value-Added Products

Mvizlib collaboration

vizlib

Collaboration

The only truly effective way to
bring people and data together
in Qlik Sense.

You can cut out the back-and-forth
emails; boost your team'’s data literacy
skills without extensive training; and make
better-informed decisions faster and more
confidently... How? By bringing people
and data togetherin Qlik Sense with one
robust drag-and-drop extension product.

Enterprise on-premise version available

® Melvin Perkins 13/05/2019, 18:42:46

Based on the data shown here I think we should

aim for a mid-spring launch

i

That may be so but check out the sales figures in

summer months herel

Dprivate note Y/
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m!ViZlib Collaboration

Benefits

of collaborating within Qlik Sense

Avoid a disconnect and cut down the
time wasted on taking screenshots or
manually exporting reports — monitor,
discuss and analyse data as a team
without leaving Qlik Sense™.

Streamline your workflows and processes by
keeping everyone on the same sheet. For instance,
you can improve your handovers by summarizing
and sharing insights from your day on the same
operational dashboard that colleagues will use.

Remove communication roadblocks

AAA and keep the business moving by

v stslack

getting quick answers from colleagues

via email and business chat software.

v ™M Gmail

@l

Accelerate insight sharing within the
team - find answers to your questions
almost instantly and make them
accessible to everyone else on the
team through comment history.

v ﬂﬂ Outlook

v ii Microsoft Teams
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m!ViZlib Collaboration

Features

Use numerous customisation options for styling and branding
Add comments at Sheet and/or Master Item level

Preserve selections for a particular case

Tie your comments to bookmarks and revisit them any time
Create and share bookmarks with other users

Add private notes that are visible only to you

Benefit from collapsed or expanded modes

Leverage the rich commentary editor

Search through comments and conversations

Share comments via email with other users

Attach a chart image and a copy of the underlying data to emails

Define your own security access rules to prevent unwanted users
from accessing sensitive comments

Define and create your own communication channels to separate
different users and quickly switch between parallel conversations

Il Daily Sales

Carlos Juaquin 5/15/2819, 7:55:83 PM

Recap on the leadup to the summer months
based on these selections guys?

< W

Danny Vasques ' 5/:15/261%, 9:25:23 PM
Not bad at all! Sales was over our estimate by
17%in Europe in general, this was mostly over
the June-July period as you can see. @9 -‘F'

Jenny Sutton ' 5/26/26818, 4:14:37 FM
May numbers look low though, Mark can you
check it out and let me know what you think?

<PV

Mark Newton 52177815 114255 AM

I see what you mean, look at these selections,
it seems to be because of the delayed product

release that month. c(f 60 1’

Jake Sanchez 5217615 1:72:73 FM

Look at how June and July spiked though!
Social media interaction was through the roof in the
younger age ranges, well done to the guys in social!

<P W

Adrian Thomas-Hartley 52752519 5:47:517M

Seems to have been worth the wait, the delay was due
to the lower marketing budget but given the
circumstances I think it played out well, sales figures

are still holding strong! I
<P W
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Noticed Something Worth Discussing?

Leave a comment on a chart or on the whole dashboard

ece
Sales: YTD vs LYTD vs YTD Goals ) —
=+ | @ vinibconboration simple Analysis Qv || £ et | collapsea-Bookmarksony &h v | < | >
;  $20,000,000 i No selections applied 8, sclections  liq Insights
P
8 =T
& — Carlos Juaquin 2i/es/2015, 114955 Mvizlib el ey Sl 2
: C Can you please explain the outlers? @ -
N w  owson se ) Daily Sales
2 $1e,000,000 = - <PV e o -
] Oomesic -
K] Danny Vasques 220572015, 174530 o Sales Variation PR T
’ Aot krows whyseesis solow i comparson o the . & Recspo alsupte s o
i s— i sou? r— ] jistibiirathineu
K — — PR <P W
E $6 | pmm— — - E | csn ! ) .
e & & £ & & Jenny Sutton 3u/es/z610.16:06:35 Cenra ¥ Danny Vasques 019.9:25:23 PM
S & s Hey Mark i youcheck out Genta o me? presey Sales Margin Variation | A7kt Eurapeiscenra. s whs ooy ov
S S < ] e dinesy g assoucanseer ]
& S W [ 2.13%- ) “‘ e dpeodey SV
MarkNewton  20/25/2019.16:12:33 ki Jenny Sutton - 572612615, 4:14:37 P
Thisisthe OTIS demo Wetarm Salesvs Gosl YTD 200 { WMay umbersloaklow though,Mark canyou
N - Butae OS5 s3517M Check tou and et e now whatyou ks
—1 & e e ]
AR Sales vs Goal i HeN
st Truran o1z 2016 Mark Newton -s21/261s. 13483801
o » @
s b becaus f h celayed produch
- teectin P —— Teeas hat monin, CPW
Y ooz RS
— Lemy Jake Sanchez -srzirzoss sz
Lok athaw Junesnd uy spies thougnl
. = ‘Social media interaction was through the roof in the
[T 5008000 — younger age ranges, well done to the quys n social
BrendaGibson 4 _
g .
[ 5 semomen — <PV
Marhachard ]
Adrian Thomas - Hartley 19, 5:47:51PM
Aratacrig ‘
S— — Seemato e been rth et ey was e
) X e 3 apagas R tothe lower marketing budget but given the.
Preserve context by tying your comments to unique e = — B R
f— s | N =

selections and defining the scope of your Master Item R
comments to create a seamless conversation flow.

<0
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Sharing Your View of Data

Notify colleagues in any way!

v M Gmail Attach a chart reference and xls file with
i e data to the email for more context.
V m Outlook Hey Martin - Oct 13 numbers look vary low. Why is this the case? Your Colleague Will be able to click
© through to the app from the email
be n 5 and see exactly what you saw -
v || Microsoft Teams

your comment is tied to your
selections to preserve context.

Cancel Add and Shars Comment

Slack Notification Gmail Notification Microsoft Teams Notification

m Vizlib Collaboration a7F 7.1 am

° i1 - .
ﬂ Danny Vasques You have 1 new comment 340 Exce Spreschest Vizlib Collaboration  4:12

Bea Beaumont left a comment in Accounting on Annual Sales New comment on ‘Manufacture Times - 2019

Not bad at all! Sales was over our estimate by 17% in
Europe in general, this was mostly over the June-July Here's what they said:

period as you cansee. Mark, Canada sales seem to be down this year compared to
last year. Can you look into it?"

Javier Morgan

Look at how June and July spiked though!
Social media interaction was through the
roof in the younger age ranges,

Ewced Spreadshest =

KPI1

5 kB Excel Spreadsheet

2019 Summer Sales Figures © Reply
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v Make your %+ Customer Segmentation v Use the search function to find any
conversations : comment and follow the conversation

RO E @ MR X

more human : @ —

and fun with our Fﬁm" _— ]

. . reguently :

rich text editor. Q estimate %

LR DL DS s

®:0

ST'I“_?&?“D? T P Danny Vasques 5/15/2619,9:25:23PM
ceSvPes g Not bad at all! Sales was over our estimate by 17% in Europe in
N3 -2 N N general, this was mostly over the June-July period as you can see.
Sf28pa88
ees50a®

@ @
L

iv @
P A |G
—..| ® e o &

v
v
.

ltems per page: 10 lofl 1<

v  Save real-estate on your dashboard by
v Make private notes for yourself minimising the extension to a single icon.

® Melvin Perkins 13/65/2619, 18:42:46 Sales: YTD vs LYTD vs YTD Goals

Based on the data shown here I think we should : §20,086089
aim for a mid-spring launch
Y

$10.080. 604 =

o Sales LY Y., SalesG

Reminder: Check trends over summer months
to seeif thisis viable.

Sales Y.
w
@

L'}IlJ,!l{' note v
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FAQs

Where can | find information
on pricing?

Pricing, including all available user packages, is available for you to view in
the Vizlib user portal - you need to login or click the link in your download
email to access the portal: https://www.vizlib.com/protected/upgrade.

Can | purchase extensions or
categories separately?

Every package is designed to deliver a powerful analytics experience and
provide you with the tools and features you need to achieve your dataviz
goals. This means you can purchase a subscription for the chosen
package, but not individual extensions or extension categories. We are
delighted to schedule tutorial and demo sessions to help you explore and
understand the capabilities of each product better — please get in touch if
you'd like to learn more!

Is Vizlib free to trial?

Vizlib is free to trial for up to 5 users.
One Vizlib user license allows an individual to use all Vizlib Extensions within the
Qlik Sense environment based on their UserlD, regardless of whether they're an

app developer, app user or end user. A Vizlib license will account for all use cases
for that one named user and is the same as an assigned Qlik Sense Token.

What's included in the subscription?

The subscription includes standard product support and any upgrades and
additions we make to the package over time. Typically, we support new
versions of Qlik Sense at the time of their release or within a few days.

Do you have a partner programme?

Yes! We run the Vizlib Partner Programme (VPP). To join the VPP you
need to be a Qlik certified partner. For more information, please send us
an email at support@vizlib.com and we'll be in touch shortly.

Will the extensions work in QAP/QSEoK (mashups)?
Will the extensions work in Story Mode?
Will the extensions work with nPrinting?

Yes!
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M vizlib

Vizlib builds powerful value-added products for Qlik Sense.
Our feature-rich, intuitive Qlik Sense solutions empower
data-driven organisations to extend their current analytics
capabilities and uncover meaningful insights faster than
ever before. We make data talk.

Leveraging our ready-to-use extension products, organisations
go from mere data reporting to data storytelling in seconds,
significantly boosting their time-to-market for new Qlik Sense
projects. We are a valued partner to many of the world’s
leading businesses that seek fast, effective and branded
solutions to boost data adoption across their organisation.
Once you experience Vizlib, there’s no going back.
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vizlib
Library
Designed for pixel-perfect

dashboards and visual
analytics in Qlik Sense

Try all our products for free at

vizlib.com

vizlib

Self-Service

Designed for ad-hoc data
exploration and reporting

vizlib

Finance Report

Designed to deliver
unbeatable P&Ls and
Balance Sheet reports

vizlib

Collaboration

A brand new way to bring
people and data together



